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As the floral industry’s technology leader, we pride ourselves on 
offering our member florists cutting-edge products that help 
you market back to your customers, minimize time-consuming 
bookkeeping and administrative tasks, and maximize what you 
enjoy doing the most: designing flowers. 

Based on expert feedback, we believe having a best-in-class point of 
sale (POS) solution is no longer just an advantage, but a requirement 
for success in the competitive floral business. We recognize that 
different shops have different needs when it comes to their POS 
requirements. That is why Teleflora supports four different POS 
systems including: RTI, Daisy, Eagle and Dove POS™, the industry’s 
best-selling Windows-based POS system. Our systems are all PCI 
compliant to ensure information security for you and your customers. 

Over the past year, our technology team has worked to maintain, 
improve and deploy hundreds of new features to increase the 
functionality of our POS systems and improve your shop’s efficiency. 
Some of the changes include enhanced delivery confirmations, daily 
directory updates and enhanced mobile integration. 

Last month, the RTI management team hosted the RTI advisory 
team, made up of RTI member florists, for two days of meetings. We 
received great feedback and were happy to hear positive comments 
about our future direction for RTI and POS in general. Any changes 
we make are fueled by your comments on our systems. As the old 
saying goes, the customer is always right, so we turn to you to learn 
how we can meet and exceed your expectations now and well into 
the future. Recently, we created a video training curriculum for our 
Dove POS systems that can be viewed on YouTube. It has become 
quite popular and has been viewed by more than 2,500 users so far!

If, after watching these videos, you still get stuck, our team of skilled 
support staff for each of our POS systems is always available to 
ensure any issues you find can be fixed quickly and efficiently. 

Teleflora Technologies® is here to help you streamline your business 
operations for greater productivity and profitability. Recent studies 
have shown that shops with a POS system are more likely to stay in 
business that those without one. And we will continue to put our 
efforts into providing industry-leading technology backed by the 
best customer support possible to help members succeed. 

If you have any questions or ever need additional information about 
any of our four POS systems, please call 1.800.615.8229. 

Sincerely, 

the power of POS

jeff bennett {president of teleflora}

teleflora tip! 
When you need to fasten a 
boutonniere to a lapel, there 
are many options. Here’s an 
alternative you may never have 
considered: UGlu. A single UGlu 
Dash works beautifully to attach 

many of the new jewelry-type boutonnieres made 
with wire, as Teleflora Education Specialist Kevin 
Ylvisaker AIFD, PFCI points out. It’s easy to build a 
high-fashion boutonniere on a rectangle of aluminum 
wire that has been wrapped with bullion or jeweler’s 
wire, simply by gluing florets, snippets of foliage and 
other decorative materials directly onto the base with 
floral adhesive. Then, press an OASIS UGlu Dash to 
the back of the boutonniere, leaving the protective 
paper on the exposed side. 

Once the paper is removed, the boutonniere can be 
secured to the fabric simply by pressing it into place. 
It will stay all evening without a problem. At the 
end of the night, the UGlu can be removed without 
damage to the material. (Kevin recommends this 

to find out how you can get involved with your local 
Teleflora Units Program, go to myteleflora.com

get 
involved!

strategy for sturdy menswear rather than 
for delicate women’s garments.) 

The educational programs sponsored by 
Teleflora Units are loaded with useful tips 
and ideas! For more information, visit 
www.MyTeleflora.com, or check the blue 
pages of your Resource Guide.  

EUROPEAN TRENDS
with Els Hazenberg AIFD  AAF
JULY 21-24, 2013

BUSINESS SMARTS SUMMIT
with Paul Goodman, PFCI
Marie Ackerman AIFD, PFCI, AAF
and special guest speakers
AUGUST 4-7, 2013

TRENDSETTER: NEW DESIGN IDEAS 
FOR 2013/2014
with Hitomi Gilliam AIFD
SEPTEMBER 8-11, 2013

To register, call 800.456.7890 
ext. 6234 or direct 
at 405.440.6234.

upcoming classes:



I’m never surprised when florists show up to volunteer—but I’m always touched and impressed by the 
compassion that flows through our industry. 

Following the disastrous tornado that hit Moore, OK in May, very close to the Teleflora offices in 
Oklahoma City, we were inundated with calls from florists, wholesalers, and growers, voicing concern 
about our staff and our local florists. A week later, florists from Oklahoma and surrounding states 
had come together to bring comfort and hope, through flowers, to mourners at a citywide memorial 
service, to local first responders, to those at hospitals, shelters, government offices and funeral 
homes. 

Growers and wholesalers donated flowers and space and a helping hand. Our state floral associations 
in Oklahoma, Texas and Arkansas were instrumental, along with Teleflora, in coordinating the effort. 
The outpouring of compassionate action was exceptional—but also typical, paralleled by floral 
industry response to tragedies in Newtown, CT, in Aurora, CO, and many others, including Oklahoma 
City in 1995. 

This month, florists all over the country will similarly give of themselves to deliver a cheerful message 
of caring to the people who need it most, as part of Teleflora’s Make Someone Smile Week—now in 
its 13th year. 

I guess it comes naturally to florists to ease heartbreak and to bring joy—just as flowers do. 

as we’ve seen many times, florists are givers. and that makes sense

tom butler {chairman of teleflora} 3

when it comes to weddings, work smart!
Florists from all over the United States recently attended the “Wedding 
Professional” class at the Teleflora Education Center in Oklahoma City. This 
hands-on class challenged students to create designs outside their comfort 
zone—designs with visual impact that were labor efficient to create. Taught by 
the talented Teleflora Education Specialist John Hosek AIFD, PFCI, this class 
really pushed each person to innovate and elaborate on popular design styles, 
adding their own twist to create a signature style. 

Using the latest materials in creative ways, the class learned how to create quick 
hand-tied bouquets, bouquets in holders, and even wire armatures for bouquets 
that feel more like an art form. Using the latest materials on the market—
including some that many in the class had never worked with—each person 
quickly mastered the techniques and methods necessary to take their wedding 
work to the next level. Each designer attending received personalized coaching 
on how to improve. Also included were the latest methods for pricing designs 
profitably and selling them with great savvy in a bridal consultation.

a word from tom
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Teleflora folks were among many in 
the floral industry who rose to the occa-
sion in late May, when disaster struck 
Moore, OK. Teleflora vice-president 
of education Marie Ackerman AIFD 
led a team of designers who made sure 
that flowers were there to provide the 
comfort that only flowers can bring. 
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* We’d love to hear about your anniversaries, awards and 
achievements, along with human-interest stories. Take 
photos with camera settings on “large” or “high-quality” 
and send to newsletter@teleflora.com.

4

SEND US YOUR BEST STORIES AND YOU MAY BE IN THE NEXT EDITION*

news from all around!
a Mother’s Day story
Plenty of florists are also mothers—and in fact, florists have been among those 
who pioneered the concept that a woman can be a good mother and also have a 
professional career, including running a business. It’s not often, though, that these 
florist moms get the credit they deserve—so it was nice to see a story in the Savannah 
Morning News about Pearl Price Florist in Vidalia, GA, founded on Mother’s Day in 
1948, and operated by two extraordinary mothers in succession: Pearl Price and her 
daughter Martha Price Thompson—who still owns and operates the shop, having 
celebrated her 80th birthday last year! 

On Mother’s Day, Teleflora Territory Sales Managers like to 
get out and visit as many members as they can, bearing sweet 

treats to help everyone get through the madness. 
In Alberta, Canada, Teleflora Regional Vice President Cam 

Wilson visited Jane Ervin of Okotoks Flowers N Things and 
Barry Mathews of Red Rose Florist in Calgary. 

Meanwhile, in Ontario, Suzanne McMillan dropped some 
sugar on Greenbank Flowers and Gifts in Nepean, Manotick 

Florists in Manotick, Masson Richards Florists in Nepean, 
and Melton Flowers and Things in Pembroke. 

how sweet it is 

In Massachusetts, Bob Hurley visited shops on Cape 
Cod—where every florist wore a Teleflora apron, 
including designer Marie Grandmont of A Wareham 
Flower Shop in Wareham, Jen Schissler and Charles 
Crespi of Allens House of Flowers in Falmouth, 
LouAnne Colombo of Bee & Blossom in Hyannis, 

Bonnie Kooy of Blossoms Florist of Cape Cod in Dennis, Nichole 
Parrott of Bourne Florist in Bourne (where even Ellie the dog wears 
a Teleflora apron!), David Johnson of East Sandwich Flowers & 
Gifts in Sandwich, Donna Xenakis and Lori Muschko of Falmouth 
Florist in East Falmouth, Mary Alice Silvia of Irene’s Flower Shop 
in Wareham, Bob Sabatalo of Lily’s 
Flowers & Gifts in South Yarmouth, 
Margaret Parker of Margaret Parker 
Florals in Hyannis, designer Maria 
Cobak of Paramount Floral Designs 
in Osterville, and manager Irene of 
Petal & Stem in Yarmouth. 

In Ohio, Denise Patchen paid visits to top member 
Bob Hotchkiss of Bedford Floral Shoppe in 

Bedford, designer Doreen at top member shop 
Independence Florist in Independence, and to 
Nikki and designer Erin at Nikki’s 21 Blooms in 

Independence. 
In Virginia, Shawn Keith delivered treats to Flowers 

Make Scents (Shari on the left, Ellen on the right) 
and to Jennifer of Harboure Pointe Florist, both 

in Midlothian. 
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teleflora members are tops!

The Great Lakes State is a great place to be a 
florist, and the proof is in these top members: at 
Blossoms in Birmingham, Vicki Morgan, Norman 
Silk, Nicole Knox, Darrin Lenhardt, Dale Morgan, 
and Stella Sisson; at Gaudreau the Florist in 
Saginaw, Mary Resmer, Julie Haller, Jeanette 
Ballien (owner), and Liz Ballien; at Wasserman’s 
Flower Shop in Muskegon, Troy Wasserman, Angie 
Wasserman-Nelund, and Dennis Wasserman; 
and at Waterford Hill Florist in Waterford, Bob 
Petherbridge, Sandy Burton, and Sue Lucas (in 
front) with (in back) Heather Ketzler and (on the 
left) Teleflora’s Janice Curran.

michigan

Arizona’s top florists include these three lovely ladies: 
Tina Saglimbeni of Campus Flowers in Tempe; Karin 
Crawford of God’s Garden Treasures, also in Tempe 
and recently moved to a new location; and Lena 
Inzunza of Lena’s Flowers and Gifts in Gilbert. 

arizona

Among Canada’s Top 25 is Eric 
Armstrong of Bunches Flowers 

in Edmonton, AB, seen here with 
Teleflora’s Cam Wilson.

alberta

Top members in the Sunshine 
State include Patrice Niemi 
of Hamiltons Florist in St. 
Petersburg. 

florida 

Top members in the Buckeye State include Valerie at A 
Bed of Roses Florist in Cuyahoga Falls; Linda at Cox 
Flowers in Cuyahoga Falls—whose window this May 

spelled out “MOM” in flowers; Carol, Amanda and Rita 
at Flowerama, with four locations in Columbus; Nancy 

at Nancy’s Flowers in Newark; Maria, Helen, Barb, 

ohio 

and owner Greg at Novelli’s Floral & Greenhouse in 
Cuyahoga Falls, celebrating 48 years in business; Nica, 

Kathy and Erica at Roots & Shoots in Newark; Sonya 
Choomuang and Brian at Sawmill Florist in Columbus; 
Megan, owner Anne, and Kathy at The Flower Gallery 

in Medina; Jeremy Rettger (owner) and Rose at A.J. Heil 
Florist in Shaker Heights; and June Maier at Claire’s 

Garden in Norton—one of only three non-
profit florists in the United States, with an 
all-volunteer staff, founded to assist area 

families who have lost children or who have 
gravely ill children. Profits go to a counseling 

center, a local hospital, and for direct 
assistance to families. 

Who’s tops in the Constitution 
State? Two who stand out are 
Steve Jaeger of Butler Florist 
and Garden Center in West 

connecticut

Hartford, and John 
Tornatore, seen here 
with his daughter 
Jennifer Martone, 
of Gordon Bonetti 
Florist in Hartford. 
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pulling together to make it better
After tragedy hit Moore, OK in May in the 

form of a savage tornado, florists did what 
they always do—they got busy. Members of 

the Oklahoma State Florists’ Association were 
joined by florists from surrounding states and 

by employees from the nearby Teleflora offices 
in Oklahoma City in creating arrangements 
for a citywide memorial service. In addition, 

the volunteers made sure that many who 

even more top members!
Part of the Brian McCarthy Group, 

Chalifours Flowers in Manchester, NH 

new hampshire 

is also a Teleflora 
Top 100 shop. 

Here, manager 
Judy Pyszka 

accepts the award 
from Teleflora’s 

Bob Hurley. 

In the Badger State, 
top Teleflora members 

include Katy and Danny 
Grogan at Alfa Flower 

Shop in Milwaukee; David 
and Wendy Wurster at 

wisconsin 

Flowers by Jan, 
also in Milwaukee; 

James Kolb of 
House of Flowers in Oshkosh, seen here with Teleflora’s 

Dan Natalizio; and Leah Manthely and Bryan Lorentzen of 
Parkway Floral in South Milwaukee.

missouri
Beautiful shops and green shirts 
are popular with top florists in 
Missouri, including owner Claire 
Waldbart-Kramer and employees 
Tony Corso and Linda Scott at 
Alex Waldbart Florist in St. 
Louis; owner Richard Griffen, 
seen here with Teleflora’s 
Terry Brueggeman on the 
left, at Griffen Flowers in 
Hannibal; and 
Scott Hillermann, 
Jessica Steinberg, 
and Sandy 
Hillermann 
McDonald at 
Hillermann 
Nursery & Florist 
in Washington. 

could not be at the service, but who were affected by the 
storm, including those at local hospitals and shelters, were 
provided with the comfort of flowers. Teleflora’s Marie 
Ackerman AIFD led the team of 75 designers, using flowers 
donated by many different companies and working out of 
space provided by Greenleaf Wholesale Florist. Thanks to 
their efforts, flowers played a powerful role in the Sunday 
service, from a 60-foot garland to the individual gerberas 
held by children in the choir. “Flowers bring hope,” said 
Marie—and it’s florists who bring the flowers. 



Teleflora’s Warm Fall Wishes Bouquet

Teleflora’s Spooky Surprise Bouquet
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NEW Kinkade Garden Vase for everyday
The newest addition to Teleflora’s Everyday line, Thomas Kinkade’s best-
selling “Garden of Grace” painting adorns this easy to design in, tall and 
shapely ceramic vase.

7

• Thomas Kinkade’s best-selling Garden of Grace painting                       
   adorns this easy to design in, shapely ceramic vase.

• Launching with two bouquets on Teleflora.com

• Top scoring container with consumers and florists alike.

• The perfect gift for Sympathy, Thinking of You, Get Well     
   and Birthday!

Don’t miss out on this top scoring container – order by 07/22/13 to 
ensure codification. Visit theMARKET to order or call 800.333.0205.

fall & halloween displays made easy!
There is no better way to spice up fall and put some spook into 
Halloween than with Teleflora’s hand-painted classic ceramic 
pumpkin. This versatile décor piece should be merchandised all 
season long!

Start the season off right with a fall-themed tabletop display 
near the entrance of your shop. Cover the table with a festive fall 
tablecloth and display the pumpkins in the middle. Fill one with 
fresh sunflowers and fill the others with transparent oak leaves in 
autumn colors, hay, curly willow, and wrapped candy. 

Surround the ceramic pumpkins with gourds, hay and leaves and 
encourage your customers to help themselves to the candy—they’ll 
stop and notice the details of the display this way! 

This fall tabletop will transform into a spooky Halloween display with 
just a few easy changes. Start by swapping out the autumn-colored 
leaves for dark brown leaves and then spray-paint the curly willow 
black. Add the spooky foam ghost that is included with the pumpkin 
to the fresh flower centerpiece. Replenish your candy offerings and 
finish by covering the gourds with artificial cobwebs and fake spiders. 

Remember to hang the poster from your FSG Kit, and as always, have 
plenty of fresh (and spooky) bouquets ready in your cooler. Don’t 
stop with Halloween—this is a best seller for Thanksgiving too!

Order Now and receive by 10/13/13!
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* Do you have a story about a program or promotion that has worked 
for you? If so, write us at newsletter@teleflora.com. Include a photo if 
you have one. If your story is featured in MyTelefloraNews, you will 
receive a $100 American Express Gift Card! 

beware adware

to make the most of social media, make 
photography simple 

What’s the key to getting attention and making friends on 
Facebook? Photographs—and plenty of them. But doesn’t that 
take a lot of time? “Not at all,” says Monroe Cranford AIFD, AMF, of 
Flowers & Home in Bryant, AR. It’s fast and easy once you have set 
up a simple “mini photo studio” in the shop, as Monroe has done, 
with a plain backdrop and lighting from a kit he bought online (many 
different companies offer them). “We leave it up all the time,” he 
says. You don’t need a fancy camera—with the backdrop and lights 
in place, today the cameras in most phones can take a great photo. 
And with the photos right there on his smartphone, it’s easy for 
Monroe to post them directly onto the shop’s Facebook page, and 

marketer of the month WIN 

$10
0*

simultaneously on Twitter: “You can link them together so you’re doing both 
things at once,” he notes. 

Monroe takes every opportunity for a photo: when designs go out, when 
new products come in. “We sell lots of stuff just from people seeing it on 
Facebook,” he reports. He also posts photos of display vignettes in the shop 
and of party and wedding flowers. His strategy seems to be working: with 22 
years in the business, Monroe opened Flowers & Home just a year and two 
months ago—and already he has more than 1500 Facebook followers. “You 
can’t always get people into your shop,” he observes. “But when they see 
photos on Facebook, that’s the next best thing, and it reaches a lot of people.” 

The World Wide Web is described as the Wild West, and for 
good reason. It’s a relatively new frontier with dangers that we 
couldn’t have conceived when we started exploring. Among those dangers are software add-ons and applications 
that seem innocuous but can have scary effects. One of these is ad tracking software, which many web users 
download without even realizing it.

Ad tracking software monitors the sites you visit and then displays ads for related content and topics on whatever 
pages you view. For example, say you’re in the market for a new microwave and have been researching your options 
online. The ad tracking software you downloaded will make sure that no matter where you go, you’ll see ads for 
stores and sites that sell microwaves.

Some florists have reported that when viewing their own eFlorist site, they’re seeing ads for their competition right 
on the page. This is the result of ad tracking software. The software sees you visiting a florist site and figures you’re 
interested in buying flowers. The ads appear because of the software that’s been downloaded to your computer and 
do not appear on your eFlorist site. To remove the ads, you can uninstall the software and remove the viewing history 
from your browser.

For help keeping your computer terminals free of software and applications like this, contact our Managed Services 
team at any time. They’ll help you diagnose and correct any problems with your machines.




